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1Examples of tested approaches for design and implementation of SBCC programming include Johns Hopkins Center for 
Communication Programs’ P-Process, FHI 360’s C-Planning, PSI’s DELTA, UNICEF’s ACADA Model, Designing for Behavior Change , 
and other processes that encompass systematic review of data; identification of audiences, messages, and channels; pretesting of 
creative outputs; implementation; and evaluation. 

Source: Adapted from McLeroy et al., 1988 
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Figure 1: Socio-Ecological Framework for SBC 

https://www.thehealthcompass.org/sbcc-tools/p-process
https://www.thehealthcompass.org/sbcc-tools/p-process
https://www.fhi360.org/resource/c-modules-learning-package-social-and-behavior-change-communication
https://www.thehealthcompass.org/sbcc-tools/delta-companion-marketing-made-easy
http://journal.ijcunn.com/index.php/IJC/article/view/70/66
https://coregroup.org/resource-library/designing-for-behavior-change-for-agriculture-natural-resource-management-health-and-nutrition/
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2 Nation, M., Crusto, C., Wandersman, A., Kumpfer, K. L., Seybolt, D., Morrissey-Kane, E., & Davino, K. (2003). What works in prevention: 

Principles of effective prevention programs. American Psychologist, 58, 449-456.  

https://www.fphighimpactpractices.org/briefs/mass-media/
https://www.fphighimpactpractices.org/briefs/community-group-engagement/
https://www.fphighimpactpractices.org/briefs/mobile-outreach-services/
https://www.fphighimpactpractices.org/briefs/social-franchising/
https://www.fphighimpactpractices.org/briefs/drug-shops-and-pharmacies/
https://www.fphighimpactpractices.org/briefs/postabortion-family-planning/
https://www.fphighimpactpractices.org/briefs/galvanizing-commitment/
https://www.fphighimpactpractices.org/briefs/galvanizing-commitment/
https://www.fphighimpactpractices.org/briefs/policy/
https://www.fphighimpactpractices.org/briefs/financing-commodities-and-services/
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3 See HC3 Service Communication Implementation Kit. https://healthcommcapacity.org/hc3resources/service-communication-implementation-

kit/  

https://www.thehealthcompass.org/how-to-guides/how-conduct-qualitative-formative-research
https://www.thehealthcompass.org/how-to-guides/how-conduct-situation-analysis
https://sbccimplementationkits.org/lessons/analysis-of-the-situation/
https://sbccimplementationkits.org/lessons/analysis-of-the-situation/
https://www.thehealthcompass.org/how-to-guides/how-do-audience-segmentation
https://acceleratorbehaviors.org/guidance
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https://sbccimplementationkits.org/service-communication/
https://sbccimplementationkits.org/provider-behavior-change/
https://www.coregroup.org/
https://www.thehealthcompass.org/
https://www.healthcomspringboard.org/
https://www.thehealthcompass.org/how-to-guides/how-develop-monitoring-and-evaluation-plan
https://www.thehealthcompass.org/how-to-guides/how-develop-indicators
http://www.indikit.net/
https://www.fphighimpactpractices.org/wp-content/uploads/2018/04/SBC_Overview.pdf
https://www.fphighimpactpractices.org/wp-content/uploads/2018/04/SBC_Overview.pdf

